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Shonouis Moreno

Humana live ingde clothes, Since time immemorial, dothes have been our second defenoe — the
first being our own skin — against the clements. Buildings have been our third.

Buitdings ond garments mediate and buffer our expearience of the world outside our
bodies, something reflectad in the fact that fashion designers and architects hove
been bomowing from @ach othar for ecns by sharing the same materials (bark. grosses,
hide, steal) ond technigues (weaving. pleating. folding, dropking) of differant scales.
Both work with scale and geometry, fexture, colour and omamentation, volume and
wolds and are Increasingly using technology fo do so. While designing the high-tech
but voluptuous Miele boutique in New York's Meotpoacking District, Hani Rashid and Lise
Anne Couture of Asymptote used computer studies of fabric cuttings from the floor of
Miela's dasign studio to convey both the sensuality of the body and the tectonics of
clothing construction. "We wontad fo find ouf if we could structura pattern for spoce
the woy you structure pattern for the body,” Roshid axploined. In Tokyo, desigrer Steve
Lidbury created an architecturs for the man's saction of the Addition boutigue that,
with its diophonous layers of glass, polyurethane, reflactions and light, resemblas a
textile in it oown right, Owver and over ogoin in recent years, we have been reminded
that while clothes are minioture dwellings. bulldings are vost garments; we can dress
ourseheas in architecture and take shaltar in our clothes, And if we don't want to hide,
architects ond fashion designers can also use structure and surface - silk, seams and
fhwead as much as markée, beoms and cable - 1o creale intarfaoces batwaen people,
tetls that commuunicate without talking. Architect Shuhel Endo wiho creoted the Rodan-
stock Galere de Brille shop in Tokyo, comparad eveglasses to architecture, Located ‘in
bebween', betwaen people and their environmeants, both connect our inner and outer
worlds and hold up alens to gur suroundings ond ouw salves,

In alkarca with the fashion industny, whose most exclusive houses wene swollowsd up by
behemath infermational conglomenates during the 19908, retall architecture has become
a tool in the monufoctune of individual ond group identity (particularty in urban areas)
as well os an expression of comporate identity. Now, gaments hove become charociers
that parform on an architectural stoge ond the theoticol quality of both creotes o dia-
logue batwaen the two that i ol about the brand. In fact, retail designers are finding
fertile creative ground by refusing o drow distinclions between art, architecture, fash-
lon and commerce, The increasingly vigorous ond synergistic exchange faking ploce
amongst these disciplines has become more conspicuous in fhe refall environmeant
today. "To me. a clothing stora is a mane accessible kind of gallary,” soys contemporary
design curator Ellen Lupton, "o ploce whare | can walk away with some ot in my shop-
ping bag."One no longer meraly browses, fries on and buys clothes. In a boutique,
above all, o shopper has an exparience that is confrived through architecture: you
anfer o differant world o ane thrust info o very real world you might not otherwise have
hod the opportunity (of wanted the opportunity ) to entar. You find a fy-posterad city
in London shop, Firetrap. You enter a white forest in Seoul’s T.odo boutique, wander
through the tarpaulin-clad lean-tos of a homeless community in Tokyo's Bemhard Wil-
hairm stofe. Indead, Manhattan’s entire Mealipacking District hos become a themea park
of fashion boutiques, hermetic fctions linked by a single goal: to sell axpensive clothes.
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Fahias Movembre
"Architeciure ond foshion design
are fot about function buf
about communicaticn.”

How can architecturs help tosell clofhes todoy? Ten yaars ago, it was expected fo
recade In fovour of tha fashions. Not o any kanger, With the proliferation of cholce today,
offenng a product, even a chic product, isn't enough. Retailers and foshlion houses feal
pressure to offer something bigger. Dutch firm 30 Projecten redesigned a Mayke shop in
the Matharands, not structurally or even funclicrally, but i evolke the brand through
the atmosphere of the spoace, Today, according 1o 3D architect Peter Robben, archi-
tecture and fashion are expected fo reinforce one ancther in exactly this abstroct, ambi-
ant, wholly explicit manner. The accassarias of raigil architeciura remain the same: o il
fittineg rocms. display systams (racks, fables, shalves, cupboords), o storefront - but they
miust resonate with shoppens' fontosies In g way thot losts long after they leave tha shop.
A pair of trousars, a frock, become the sowsenins of an axpanance and tolkens of a langer,
ongoing narative thaot is the brand. "Architecture and fashicn design are not about
funciion but obout communication.” says designer Fabio Novembre, “Attoching somea
clothes to soma rails is not really a difficult function 1o solve, Seducing people with a
beautiful spatial story is what it is all obout”

Storics

The word design means “to congelve or fashion’, "foshion’ means "to give shope or fomm
to', architact, "to form or devise'. Thasa words denola a family of makars. What is being
mode today by designers of both disciplings ane slones, Most (stories ond intenors) are
Eullf to lcast even if the foshions oren’t. Foshion is ephemeral but enduraonce hos obways
bBean architectuna’s virtue, When it comas o aphamearality, hosever, Ral Koneakubo's
guerilla Comme des Garcons oulposts and, more recaently, Bermhard Wilhalm’s In-mall
Tokyo boutique dasigned by artists item idem and Muti Randaolph's Galerda Melissa in
580 Paulo, challendgs the noficn of stalic retall spoce, Allhough architectuns hos vat fo
match the speed ond fotality with which fashion shifts, Kowokubo's guerilla shops differ
radically fram place fo ploce and have praset expiration dotes in case wa bacome oo
attached to them, Wilhelm's shop s an art installation where clothes one sold; the entire
intarior will change hwice a yaar. Mode in its inilicl incamation from trash and found
chjects its SB00-auro price fog makes this frequent ovarhoul unprecedentedly feosible.

Sometimes retail architectura’s story is 0% gimple as making the shopper feel ot home (n
the Plotonic ideol of home. perhaps) os Low Meyrieux hos done with her Fukuoka shop.
La Cial Blau which resambles a bright Meditesrransan living roam. Other timas, it is a story
about technology. Technology hon't yet transformed the shopping experence as the
publicity mochines of Prodo and Koothoos once hoped, but It hos hefped us to chonge
the shope of our clothes and our architecture. Ammoar Elousini’s Pleats Please boutique
designs for Issey Miyake in Barlin and Perpignan celebrate form and composition os
much as the couturier does and the computer has aliowed him to do 50 In g new way.

At other times, It is o story that is meont fo pleosontly confuse. insteod of clarify, the
shopping expeadence. In Robin Eimslie Osler's design for B8 in New York City, the dork-
nass of the spoce amplifies its exclusivity - coming in off the bright straet in surmmer,
shoppers feel oz if they've entared o sechat jewel box, By lavering miross. screens and
tronslucent motenal, Osler obscured the edges of the space. 'In the fashion industry,
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Ellen Lupon
To me, a clothing store is a mora
accessbie kind of gallery; a place
whiere | con wall oway with some

art in my shopping bog.”

you're working with vanity becaouse that's all that fashion is.” says Osher, who worked as
amodel for ten yaars bafore fraining to become an architect, "Its o powerful tool that
YOuU can use o monipulote how others see you. 50 we weare manipulating how visitors
perceive the space.”

Mary of the boutigues in Manhatton's Meatpacking District use mataphaors from nature
as a way to provide a recognizable and franguil ploce fo spend fime and money or 1o
alfer shoppers a naw world that must be explored and discoverad. If the Stalla MacCart-
ney boutique is o topogrophical map. the adjacent Alexander Mc&uean shop, a glo-
clar complete with crevasses ond coverns, ond Balenciaga, to the north, o desart, the
maighbourhood seems o be evolving Into o cabinet of curicsitios. The Catherine Maban-
drino shop. designed by Christophe Pillet, evokes a lush garden. A hillock of o sofa has
sprouted laather sod and garmmeents Rong in o profusion of mossy knits and lealy silks
from racks ihat might be hedgenows. The branches of a chandelier are walghted with
pendulous Murano ghass bulbs, beneath which a path wandaring through tha shop
craates tiny openings and closunas, This is how Eden looked offer the apple was eatan.

One of the mora recent phenomeana of retall architectune is he opulent fogship stone
which, ploneered by Rem Koolhaos and Herzog & de Meuron for Proda, has become a
total decloration of brond as well as a provocation: Has culture sold out to commarca?
At tha other end of the spactrum, as artists ifem idem did for the Bemard Wilhalm storne,
some desigrans ane Tomegoing luxutious materkals in fovour of elevating or recycling he
very humblest of matedals (frash, In the case of item idem) to dress o boutique. Guy
Zucker's dasign for Dalicatassen manages to redeam lowly linclaum, Using only lingkeum
and cardboard tubes, the designer sheathed the space in o thin ‘gamment” that forms
th store’s furniture: disploy racks. o fitting room. a cashier's desk and a storefront. With
a change of season, change of made of change of tha ownar's haart, this garment
con bea replaced, tha infedor keaping pace with the lotest foshions, The entire project
cost a mene 2500 euros (830 eurcs of which went for materials). By cutting, folding, roll-
ing. stocking and wrapping his materials - almost as a fashion designer might - Zucker
spun pedestrion, ephemeanal, recdymode stulf into something fine, reminding ws. o3 our
mothers once did, that it is not the clothes thot moke the man. Zucker's resourcefulness
poses o chollenge to retall architecture and to fashion, itsell. If bullders con embroce
the ephemearality of the fashion industry, if designers con alfer our notions of what s
pracious and what is poor, we may be able to invest in imagination ovear matedal.
hird over matter, my mother ahways said.
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